THE    WINTER    OF    OUR    DISCONTENT        39
lead the grumbles of the people into a more humorous
channel. The joke campaign was started by the "Schwarze
Korps" with a series of cartoons.
One of them shows a customer in a restaurant before
the introduction of food rationing, giving his orders to
a humble and subservient waiter. The cartoon then
shows the position as it is to-day; the guest is humble
and subservient in his attempt to obtain some food from
the waiter.
Another cartoon shows a man going into a music hall
being asked for a coupon by the usher. A big poster
displays the legs of the chorus girls. "What do you want
my coupon for?" asks the visitor, "I want to look at the
girls, not eat them."
When  finally  the  famous   Strauss   ballet   " Whipped
Cream" was performed in the Berlin Opera, this too
presented   an   excellent   opportunity   for   a   new   food
joke.
Three women were shown standing in front of a poster
which advertised "Whipped Cream". "Hurry and get
a bowl," said one of them, "At least we can get some
whipped cream here."
The joke campaign did not have the effect which
Goebbels intended. By December there were already so
many things women could not get that they did not think
it a joke any longer. When the rationing of clothes started
one of the jokes resulted in a row outside the offices of
the newspaper which printed it.
This was a cartoon showing a husband very pleased
about the  clothes rationing.  He was jubilant because
his wife would be unable to buy a new frock for a long ,
time,
A woman's ration card consists of one hundred coupons
per year. The newspapers have had to print explanations